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Find Out More about Gareers in Graphic Communications

Visit the GraphicCommGentral web site at http://teched.vt.edu/gcc.

@ Detailed information on specific jobs and job search options @ Virtual plant tours @ Links to schools with graphic communications programs and scholarship information
@® Links to local industry organizations and printers nationwide with job and salary information @ And morel!

Join an industry of more than 1.3 million people at more than 80,000 companies, generating more than $200 billion each vyear.




